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AT&T FOUNDATION GIVES $150,000 CONTRIBUTION TO
COMMUNITIES IN SCHOOLS OF GEORGIA

Contribution will be used to create peer mentors for at-risk students entering college

ATLANTA, Nov. 8, 2011 — AT&T* today announced a $150,000 contribution to Communities In
Schools (CIS) of Georgia which will support the newly created College Success Corps, a mentoring
program that will help students transition from high school to college.

CIS is the nation’s leading dropout prevention organization and the students they serve struggle in
school due to behavior, attendance and/or academic problems. College Success Corps is expected to
help increase the number of at-risk students entering post-secondary institutions, graduating and
developing marketable skills through mentoring and community support. Many of these kids are the
first members of their families to seek post-secondary opportunities.

“AT&T has a strong record of supporting initiatives and projects that help our students prepare for the
workforce,” said Sylvia Russell, president, AT&T Georgia. “| am proud we are able to support the great
work that Communities In Schools of Georgia is doing to help our youth succeed.”

“The success of our program is a direct result of strong, committed companies like AT&T that share our
vision of ensuring that students in our community have the resources they need to succeed,” said Neil
Shorthouse, president and founder of CIS of Georgia.

The contribution will help local CIS affiliates train mentors and support activities through individualized
student success plans, best practice materials, webinars, conference calls, roundtable discussions and
program evaluation. The mentors will use the information acquired to help students understand the
skills that will be in demand in the marketplace and direct students to the educational programs that are
geared toward industry’s future needs. CIS is seeking volunteers to help support the efforts at both the
state and local affiliate levels.



AT&T is committed to advancing education, strengthening communities and improving lives. As part of
its commitment, AT&T launched Aspire in April 2008. AT&T Aspire is one of the largest-ever corporate
commitments to address high school success and workforce readiness.

*AT&T products and services are provided or offered by subsidiaries and affiliates of AT&T Inc. under the AT&T
brand and not by AT&T Inc.

About Communities In Schools of Georgia

Communities In Schools (CIS) is the nation’s leading dropout prevention organization. CIS partners with local
school districts and community organizations to connect resources and services to kids at-risk of dropping out and
their families. Third-party experts validated that the CIS model is one of only a few programs that reduces dropout
rates and increases student achievement, which leads to stronger economies and communities. In Georgia, 40
CIS local affiliates and 18 Performance Learning Centers® (PLCs) provide services to more than 140,000
students in 53 school districts. Key programs include mentoring, tutoring, parent engagement, literacy, after-
school programs, youth leadership, and PLCs. PLCs provide another learning option for high school students
who are not succeeding in the traditional school setting. Communities sponsoring CIS programs have seen an
increase in their school graduation rates, a decrease in violence and disruptions, and an increase in attendance
and academic achievement. For more information, visit www.cisga.org or call 404-897-2955.

About AT&T

AT&T Inc. (NYSE:T) is a premier communications holding company and one of the most honored companies in
the world. Its subsidiaries and affiliates — AT&T operating companies — are the providers of AT&T services in the
United States and around the world. With a powerful array of network resources that includes the nation’s fastest
mobile broadband network, AT&T is a leading provider of wireless, Wi-Fi, high speed Internet, voice and cloud-
based services. A leader in mobile broadband and emerging 4G capabilities, AT&T also offers the best wireless
coverage worldwide of any U.S. carrier, offering the most wireless phones that work in the most countries. It also
offers advanced TV services under the AT&T U-verse® and AT&T | DIRECTV brands. The company’s suite of IP-
based business communications services is one of the most advanced in the world. In domestic markets, AT&T
Advertising Solutions and AT&T Interactive are known for their leadership in local search and advertising.

Additional information about AT&T Inc. and the products and services provided by AT&T subsidiaries and
affiliates is available at http://www.att.com. This AT&T news release and other announcements are available at
http://www.att.com/newsroom and as part of an RSS feed at www.att.com/rss. Or follow our news on Twitter at

@ATT.

About Philanthropy at AT&T
AT&T Inc. (NYSE:T) is committed to advancing education, strengthening communities and improving lives.

Through its philanthropic initiatives, AT&T has a long history of supporting projects that create learning
opportunities; promote academic and economic achievement; and address community needs. In 2010, more than
$148.2 million was contributed through corporate-, employee- and AT&T Foundation-giving programs.
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